Flavored Tobacco Products
Attract Kids

Tobacco companies have a long history of developing and marketing flavored tobacco products as “starter”
products that attract kids.! Flavored tobacco products play a key role in enticing new users—primarily youth—
to a lifetime of addiction. Restricting the sale of flavored tobacco products will protect kids, save lives and
advance health equity.

“The tobacco industry has designed, engineered, and marketed menthol cigarettes and other
tobacco products that deliver multisensory flavor experiences which increase the likelihood of
tobacco initiation, addiction, and sustained use.”? - U.S. Surgeon General

Flavored Tobacco Products are on the Rise

e E-cigarettes are available in a wide range of kid- ¢ While overall cigarette sales have been declining,

friendly flavors like cotton candy, pink lemonade,
bubblegum, mango, mint and menthol. About 80%
of e-cigarette sales are for flavored products.® The

the market share of menthol cigarettes has been
increasing. Menthol cigarettes comprised 36% of
the market share in 2022.8

FDA has authorized 45 e-cigarette products for
sale in the US, including ten flavored products.
However, there are thousands of illegal, flavored
products on the market. As of August 2025, nearly
70% of e-cigarettes sales were for illegal,
unauthorized products.*

e There are over 1,800 unique hookah flavors,
including bubble gum, cola, blueberry, strawberry
cream and watermelon.®

e Nicotine pouch sales are increasing more rapidly
than any other tobacco or nicotine product
category in the United States. Nearly all nicotine
pouch products available for sale are flavored,
with mint being the most commonly sold flavor.>

e Cigars come in hundreds of kid-friendly flavors
like “Berry Fusion,” “Iced Donut,” and “Cherry
Dynamite,” and can be as cheap as 3 for 99
cents.® Over half of cigars sold in convenience
stores are flavored products.”

Flavors Increase Youth Initiation and Use of Tobacco Products

e Flavors drove the popularity of e-cigarettes, which
have been the most commonly used tobacco
product among youth since 2014. 1.6 million
middle and high school students reported current
e-cigarette use in 2024, with nearly 90% reporting
use of flavored products.’” Nearly all (92.5%)
youth and young adults who have ever used e-
cigarettes started with a flavored product.’

e Flavors improve the taste and reduce the
harshness of tobacco products, making them
more appealing and easier for beginners—
especially youth—to initiate tobacco use and
ultimately become addicted.’©

e Eight out of ten youth who have ever used
tobacco initiated with a flavored product.”
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e Menthol cools and numbs the throat, masking the
harshness of cigarette smoke and making menthol
cigarettes more appealing to youth who are
initiating tobacco use.” Menthol cigarettes
increase the number of kids who experiment with
cigarettes and who become regular smokers.”

¢ Half of youth who have ever smoked initiated with

menthol cigarettes.’®

e Over 85% of youth nicotine pouch users use

flavored nicotine pouches."”

e Seven out of ten high school cigar smokers use

flavored cigars. ®

Flavored Tobacco Products Fuel Health Disparities

e For more than 60 years, tobacco companies have
targeted Black communities with menthol
cigarette marketing, including community and
music event sponsorship, free samples, magazine
advertising, and retail promotions.'” This decades-
long marketing campaign is why use of menthol
cigarettes is highest among Black Americans: 88%
of Black smokers use menthol cigarettes,
compared to 31% of White smokers.?°

e Menthol cigarettes are more addictive and harder
to quit.?' As a result, menthol cigarettes have had

a devastating health impact on the Black
community. Each year, over 50,000 Black
Americans die from a smoking-caused illness.??

e Menthol cigarettes also disproportionately harm

other communities. Half of Hispanic smokers, 45%
of Asian American smokers, and over half of
lesbian, gay or bisexual smokers use menthol
cigarettes. Menthol use is also higher among those
with serious mental health conditions and
socioeconomically disadvantaged populations.?*

Restricting the Sale of Flavored Tobacco Products
Will Protect Kids, Save Lives and Advance Health Equity

e States and localities should restrict the sale of
flavored tobacco products, which will protect kids,
save lives and advance health equity. To have the
greatest impact, flavor restrictions should apply to
all flavors, products and retailers and laws should
be paired with robust retailer education and
enforcement measures. California, Massachusetts,
New York, New Jersey, Rhode Island and Utah,
along with over 420 localities, restrict the sale of
flavored e-cigarettes (some laws have exemptions
for certain flavors or retailers).

e A 2020 Surgeon General report concluded that,
“Prohibiting flavors, including menthol, in tobacco
products can benefit public health by reducing
initiation among young people and promoting
cessation among adults.”?*

e Researchers estimate that prohibiting menthol
cigarettes nationwide would prevent over
650,000 deaths by 2060,%° including over
255,000 deaths in the Black community.?®

Cool ain't Cold.
Newport is.
——
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